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Case study: Channel One News 

· 12 minute news program 
· schools receive free televisions, satellite dishes, and video equipment 
· proponents say it helps to inform students and starts discussion; students can produce content thus putting Channel One News firmly within the context of media literacy programs in the US
· critics say it increases commercialism in schools; students remember advertisements more than the news; students are learning more about how to be good consumers than good citizens 
Intro 

· we live in a media society 
· the media is just as real as the “real world” 
· need to understand how media messages may influence us 
· how media organizations work as businesses 
· how they fit into other aspects of society 
· how they influence culture and can manipulate public opinion 
· we will look at basic principles of media literacy while analyzing the media messages we encounter 
Education and Media 

· more practical value of media 
· four functions of mass communication - surveillance, correlation, cultural transmission, and entertainment - have one common component: they educate and inform us 
· two issues
· education, like media is not something we can easily put aside separately from our lives 
· we are learning all the time through our interactions with each other and with media content, but we can’t always know if what we are learning is accurate and useful if we do not have the skills to consider where that learning is coming from and how it may be affecting our thought processes.
· media literacy - the process of interacting with media content and critically analyzing it by considering its particular presentation, its underlying political or social messages. and ownership and regulation issues that may affect what is presented and in what form
What is Media Literacy? 

· traditional term of literacy, visual or computer literacy 
· media consumers should always question what they see, hear, or experience when receiving or interacting with mediated communication
· an ongoing process, not a goal 
· building “knowledge structures” can improve your level of media literacy 
· it is basically a way to visualize building one’s level of knowledge on a given topic or topics 
· ex- someone tells you they created their first website in the 1980s, but if you have a basic understanding of the World Wide Web, you would know they are incorrect because the Web did not exist until 1991
·  two foundational categories for critical media consumption: historical development of media AND media grammar 
Historical Development of Media 

· our use of media is not natural 
· we should not think of media’s development as some kind of inevitable evolution 
· many times we take media and media technologies for granted without considering that they could have developed differently 

Regulatory Factors 

· net neutrality - broadband networks should be free of restrictions
· regulations or lobbying efforts are not always responsible for harming new technologies  

Sociocultural Factors 

· some technologies do not get used because people are not ready for them or because using them breaks certain sociocultural practices or norms 
· ex-video conferences are only beginning to replace business trips; many companies still expect face-to-face communication 
· norms may change over time 
· may also effect how that technology is used and perceived, which in turn could have an effect on things like new laws being made to regulate the new behaviors


Technological Factors 

· often we want the latest and best technology 
· ex- competition between Apple and PCs
· Microsoft pushed Netscape out - Internet Explorer was not any better than Netscape Navigator 
· how? a combination of inertia and lack of computer literacy on the part of most computer users 
· new media technologies don’t have a long history of use 
· people like to use technology they are comfortable with 
· new media technologies also have to deal with large-scale economic and business factors ranging from distribution to changes in media formats  

Economic Factors 
· closely affect how we use media and the type of media we get 
· can be at the heart of industry lobbying efforts to change regulations 
· it can help make an inferior technology more popular than a better one, such as Apple 
· key role in the types of programming and the types of information we receive
· relatively cheap to produce reality TV shows 
· also cheaper to produce news on light or entertainment-oriented topics rather than conduct in-depth investigative reports
· further supporting media consolidation which limits our choices 
Convergence Culture 

· text messaging combines all the previous factors - regulatory, sociocultural, technological, and economic  
· rise in popularity of texting results in unintended problems or issues 
· ex- texting while driving 
Media Grammar 

· the underlying rules by which a medium, or message presents itself and is understood by the audience 
· more aware when we encounter a new media type or create media content 
· media grammar gives us the building blocks from which to make larger works, just as grammar helps us build sentences when we write 

Print Media 

· books - physical dimensions to whether it contains pictures or not, the size and style of the typeface, whether it is hardcover or paperback, and the artwork on the book jacket. within the book itself: spacing between words, page numbering, tables of contents, indexes, and chapter headings 
· newspaper - color photos and graphics, organized into sections, headlines capture attention, news presented using an inverted pyramid scheme
· magazines - sophisticated graphic and design techniques, feature long-form writing, full-page advertising, combine elements of books and newspapers, usually have a table of contents, usually divided into subject-related sections

Radio and Recorded Music 
· radio - volume changes, multiple audio tracks, actualities (edited audio clips from people interviewed), sound effects, and voice-overs (an unseen announcer or narrator talking while other activity takes place, either on radio or during a television scene) - all convey information, capture attention, evoke a mood or scene
· recorded music - stylistic conventions such as length and music format, popular music genres have certain rhythms, lyrical styles, and sounds  
· music in genres has its drawbacks 
· talk-radio is one of the few traditional mass-communication formats to include interactivity

Film and Television 

· editing, camera angles, lighting, movement, and sound 
· all visual or audio techniques 

· TV - budget is smaller, shot on set, camera is stationary, punch lines are reinforced by a laugh track (a device used in TV sitcoms that creates prerecorded laughter, times to coincide with the punch lines of a joke)
· TV news - camera angles, lighting, distance from the subject and interviewer, sound and intercut scenes all affect our perceptions of the news 
· objective point of view - interviewee never looks at the audience, only the journalist does and this is to establish authoritativeness, objectivity, and helps the viewer recognize the difference between the subject and the reporter 
· TV news has also borrowed elements of media grammar from the online world 
· ex- multiple windows on the television screen 

