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Ch. 1 

· convergence
· technological: a company should not only control media content but the means of distributing that content through networks
· economic: consolidation (p.9) 
· cultural: comes from the process of globalization of media content
· this blurs the line between interpersonal and mass communication even more
· user-generated content ethics (creative commons)
· media organization changes: internet-based media is less centralized, sometimes fuels media consolidation
· media type changes: defining media types is no longer straightforward or easy
· hyperlink (p.13) 
· media distribution changes: content is more fluid, dynamic, and rapidly transmitted throughout the globe in an online environment (example: Gangnam Style) 
· media audience changes do not cause people to become produsers, they do give us the tools to produce media
· attitude and value: more transparency
· Interpersonal communication can also take place through a medium (page 22) such as talking on the telephone, instant messaging, or writing back and forth in a chat room
· mass communication and convergence: digital media and online networks (new media) have blurred the line between interpersonal and mass communication
· functions of mass communication: Surveillance, Correlation, Cultural Transmission, Entertainment 
· cultural transmission 
· digital media’s paths: open, diversified, and democratic OR corporate, commercialized, and centrally controlled 
Ch. 2  

· media literacy: traditional term of literacy, visual or computer literacy
· an ongoing process, not a goal
· world of digital media: Digital Print, Digital Audio, Digital Visual Media 
· open-source movement aka the free-software movement
· Wikipedia: cultural phenomenon and source for knowledge in a very short time
· new digital world means new business opportunities
· citizen journalism (p.56)
· podcast (p.58)
· digital media grammar: Multimedia, Interactivity, Automation, Ethereality
· freemium model: can receive some content for free but if they want to take advantage of all the site has to offer they must pay a monthly subscription
· ex. of e-commerce: Taobao and Ebay 
Ch. 4 

· two emerging business models in recording industry: downloads and subscription services 
· Recording industry is forming partnerships with ISPs and increasing partnership with mobile operators (ECONOMIC CONVERGENCE)
Ch. 6 

· Digital data must be compressed. Why? Because the storage capacity of the lines, or “pipes” have not kept up the same rate of development as digital storage capacity
· ex. of search engines: Baidu and Google 
· information overload: the difficulties associated with dealing with the vast amounts of information available to us and making sense of it
· Email is considered a main criminal in creating information overload
· user interface is a technological way to refer to the junction (coming together) between a medium and the people who use it
· interactive media’s importance: due to more personalization, we feel media content is more relevant to our lives thus we become more engaged with it
· ethics of interactive media: free speech, advertiser’s role, and trust  
Ch. 8 

· the 5 C’s: choice, conversation, curation, creation, collaboration 
· social media types: email, discussion boards and forums, chat rooms. blogs, microblogs, wikis, social-networking sites  
The 3’s of new media: create, connect, collaborate 

AP Stylebook 

· a website or feed that amasses content from other sources
· an advanced mobile device that can be used to check email, browse the Web and download applications 
· user interface on second reference 
· website as a short form and in terms with separate words (3 answers) 
· an online encyclopedia whose entries are created and edited by its users 
Section C 

· new media
· analog media
· old media
· digital media 
· convergence 
· media literacy 
· RSS feed
· blog
· multimedia
· interactivity (4 parts) 

