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Course Overview: 

This course explores basic concepts of new media as well as the role new media technologies play in society. Throughout the course, we will explore the evolution of new media technologies as well as their impact on economics, communication and community. 

Students will use digital media technology throughout the course, providing them with practical experience with new media. To apply the art of new media design, students will work in small groups to plan, design and create new media content. Each class member is responsible for formally and informally contributing to discussion of readings, activities and assignments.

My goal is to provide a stimulating environment for learning. Course material includes both theory and application, with an emphasis on application to real world problems and situations. Written and oral reports are required because these skills are needed in the work environment in general, and in web development, management, and consulting in particular. Students are required to comment and collaborate as these are practical skills; the means used demonstrates theories and technologies explored in class.

Course Objectives:

o
Students can explain basic concepts and theory in new (digital) media 

o
Students understand the historical context of computer-based communication 

o
Students can explain technological constraints on web-based digital media 

o
Students understand how digital media technologies – current and future – may affect society

o
Students develop an informed, critical appreciation for new media

Skill Development

o
Use e-mail to correspond with instructor and classmates 

o
Use blogging and Web technology to share personal thoughts and interact with classmates 

o
Use electronic resources as a research tool 

o
Use the WWW as a research tool 

o
Work together to design, refine and create a project

 o
Effectively communicate complex subjects in engaging oral presentations (including PPT) 

o
Develop skill in identifying and citing resources

Student Responsibilities

o
Be prepared for class; have reading and assignments done on time 

o
Spend time outside of class working on readings, projects, and correspondence 

o
Participate in active learning inside and outside of class (in other words, both on-line and face-to-face). That means asking questions, helping classmates answer questions, and working with one another to solve problems. 

o
Be in class. It's the only time we’ll have to work face-to-face. 

o
Regardless of your experience with digital technologies at the start of the class, I expect you to challenge yourself so that your skills are greater at the end of the quarter than at the start.

Course Format: 

Teaching methods for this course will include lectures, demonstrations, student presentations, reading, and writing assignments. The class functions more like a workshop than a traditional lecture-driven survey course. Students will have the chance to explore topics of interest in their projects and writings.

Class discussions are a key element of the course, and students are encouraged to ask questions, offer their own observations, and share their own experiences with new technology.

The course instructor will coordinate all class material, keep in close touch with each student in order to assess and meet individual needs, and evaluate all course assignments. Communication outside of class will be via a class mailing list.
Note: Based on your input and our progress, I reserve the right to amend and change the syllabus, reading schedules, and grading events during the semester. 

Textbook and Readings: The basic textbook will be Converging Media: A New Introduction to Mass Communication (John Pavlik & Shawn McIntosh 2011)

Useful Student Resources: 

Journalism 2.0 (Knight Foundation, online resource at http://www.kcnn.org/resources/journalism_20/) 

Poynter’s quick how to’s: http://www.poynter.org/category/how-tos/ 

TBA 

Assessment: 

15% Class Blog 

30% Individual Blog 

5% Other Written Assignments 

10% Quizzes 

10% Class Participation 

30% Final Exam 

Schedule: 

Week 1 INTRODUCTION/COURSE OVERVIEW 

Week 2 NEW MEDIA AS A FIELD OF STUDY 

Week 3 IMPORTANT CONCEPTS IN NEW MEDIA 

Week 4 WEB BROWSERS/RSS/NEWS ALERTS

Week 5 WEB PAGE TUTORIAL 

Week 6 TERMINOLOGY QUIZ 

Week 7 BLOGGING/MICROBLOGGING/MOBILE JOURNALISM 

Week 8 MULTIMEDIA 

Week 9 EDITING AND DECISION MAKING 

Week 10 MEDIA ETHICS 

Week 11 ONLINE FORUMS/WIKI-BASED COMMUNITIES 

Week 12 MEDIA LITERACY 

Week 13 PHOTO-SHARING/TAGGING/PODCASTING

Week 14 REFERENTIAL JOURNALISM/LINKING

Week 15 TBD 

Week 16 NEWS, ENTERTAINMENT, AND THE IMPACT ON SOCIETY/WRAP-UP 


