
YouTube moves to be Web's cable provider
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Technology and science feeds like SciShow, TED-Ed and Revision3's TechFeed are just some of YouTube's original channels.

STORY HIGHLIGHTS
1 YouTube adds 40 channels, many with international focus, to its original-content lineup

2 The site's top 25 channels now average more than 1 million views every week

3 The effort kicked off last year with 100 channels, many partnering with celebrities

(CNN) -- Part of the enduring appeal of YouTube is the sheer rand[image: image1.jpg]SciShow
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om nature of it all -- the way videos of a South Korean pop song or a doped-up kid after a dentist visit can go from obscure to internationally known in a matter of days.

But increasingly, the Web's leading video site has also been working to become the Internet's cable provider, mixing channels of its own original content, often in partnership with established stars, into the mix.

Last October, YouTube announced 100 new channels, featuring everything from sports to comedy to educational videos. On Monday, it announced plans for another 40, with an international bent that includes channels from France, Germany and the United Kingdom.

The site also rolled out some impressive numbers about how the project has gone so far.

YouTube says its top 25 original channels average more than 1 million views per week. About 800 million people are watching 4 billion hours of content on its original channels every month, an increase from 3 billion earlier this year.

"From local cuisine, health and wellness and parenting to sports, music, comedy, animation and news, this new lineup of original channels will have something for everyone," said Robert Kyncl, YouTube's global head of content, in a blog post. "They are backed by some of the biggest producers, well-known celebrities and emerging media companies from Europe and the U.S."

The new offerings include "The Jamie Oliver Food Channel," from England, German auto channel Motorvision and "city magazine" Rendezvous a Paris from France. New U.S. offerings include health-food channel Super Foods, The Creators Project from Vice and Above Average Productions, featuring short comedy clips by writers from "Saturday Night Live," "30 Rock," the Lonely Island comedy troupe and elsewhere.

eBay President Reveals How the Site Will Get Social [VIDEO]
October 10, 2012 by Pete Pachal
eBay has a new look that serves its master plan: to go beyond being the place buyers go when they already know what they want and become a destination to browse.

The site’s Pinterest-inspired redesign, which gives every user a personalized “feed” of products up for sale, gives eBay a big tool in its quest to re-invent itself as place for window shopping. Devin Wenig, president of eBay Marketplaces, says it’s just one part of the site’s new features to make shopping more personal and social.

Soon to come: custom feeds that are designed by the users themselves, which they can share with friends or post publicly — similar to Amazon‘s product lists. For instance, someone could come up with a feed that shows nothing but Star Trek memorabilia, or designer shoes, or classic Apple products. Besides being useful for specific buyers, the tool also gives “tastemakers” to create a presence on the site. 

Of course, the idea of sharing lists, profiles or anything else wasn’t what eBay’s legacy users had in mind when they signed up for an account a decade ago. Wenig says he realizes this and that privacy is a foremost concern of the site. By simply using the new 

$13 Txtr Beagle Is World’s Cheapest and Smallest E-Reader
October 10, 2012 by Charlie White
If you thought the Amazon Kindle Paperwhite e-reader was a great deal at $119, take a look at the Txtr Beagle Read|Only, undercutting it by more than a C-note — it sells for a mere $13.

As you might expect, for such a rock-bottom price you’re going to have to make some sacrifices.

If you just want to read text and you can live without a touchscreen, 3G, a backlight and Wi-Fi — and you don’t mind inserting three AAA batteries once a year — this 5-inch, 4.5-oz E Ink device with its 800×600 screen might be the e-reader for you. The Txtr Beagle’s 4GB of storage will give you room for a boatload of books, and its 5mm thickness is almost razor-thin enough to give you a paper cut.

Why is it called Txtr Beagle? No, it’s not named after Charles Darwin’s ship, but one reason could be its resemblance to a pet beagle for your smartphone. Its Bluetooth radio communicates with a Txtr app on your iOS or Android smartphone, dutifully fetching books for your reading enjoyment.

German company Txtr already has its own Txtr E-book Store via apps for iOS and Android, so that end of the business is ready to go. But the company hasn’t said when we’ll see this bare-bones book reader on the market. It did mention it’s working on deals with smartphone providers to include the reader as an accessory for a variety of smartphones.

We’re looking at the beautiful colors and simple design of this Txtr Beagle with considerable trepidation, keeping in mind the old adage of “you get what you pay for” proves itself to be true more often than not. Could this be an exception? Will the company actually be able to deliver this e-reader for $13 — just about the same price as a single e-book on Amazon — that even undercuts Amazon’s rock-bottom-priced $69 Kindle?






64% of American Voters Fact-Check Politicians Online [STUDY]
October 10, 2012 by Alex Fitzpatrick
Have you ever heard a politician make a claim you just couldn’t believe, so you turned to Google or Wikipediafor the truth? You’re far from alone — 64% of “persuadable voters” use the Internet to fact-check political[image: image2.jpg]


 candidates, according to a recent study.

The study also found that a majority of persuadable voters in several battleground states — 58% — are using the Internet to look up candidates’ voting records or stances on the important issues of the day. 49% are getting their regular fill of election news online, and 53% said the Internet provides them “with the information they need.”

“The Internet is an increasingly important resource when it comes to getting information about this year’s campaigns and elections,” wrote Global Strategy Group and Public Opinion Strategies in a memo on the survey of 500 “persuadable voters.”

But is the information found online trustworthy? Yes, according to most voters — 62% of “persuadable voters” trust the information they find online. That’s on par with television news (67%) and print (62%). Why the confidence? 41% of those surveyed reported it’s “generally easy” to tell the difference between truthful and inaccurate news on the Internet, more so than it is on television. And why the heavy use of the Internet to get politi[image: image3.jpg]


cal news and fact-check candidates? 63% of respondents said it’s important to be able to access information on their own time, and 73% said the Internet helps them do that.

In aggregate, these numbers mean that persuadable voters are online — making candidates’ social media and online advertising strategies all the more necessary and important.

“Persuadable voters are online. They are engaged and ready to listen. And they are looking for answers to the questions that will help them make up their minds come November 6,” reads the study, which is embedded below.

What do you think of the idea of utilizing new media tools to fact-check politicians?

Social media dashboard Hootsuite has added support for China’s Sina Weibo microblogging service and is also pushing out a Traditional Chinese version of its service.

The new features are the first steps in Hootsuite turning its focus on the Chinese market. While Traditional Chinese mostl[image: image4.jpg]


y targets users from Taiwan and Hong Kong, the company is planning support for Simplified Chinese and will also be adding other Chinese services in the future. Unfortunately, Hootsuite is blocked in mainland China, where Simplified Chinese is most popular, so it will face difficulty in moving forward there.

Hootsuite has also launched a new Twitter account (@HootSuite_CN) to engage with users in Chinese, as well as a Weibo account.

The arrival of Weibo support on Hootsuite should be a huge boon to companies looking to drive their social media initiatives for Chinese customers. Sina’s service has over 360 million users and has risen to become one of the most influenti[image: image5.jpg]
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al social networks in the country.

With the arrival of Weibo support, Hootsuite will challenge Hubblr, a social media management startup that had differentiated itself with support for Chinese services, including Weibo and Renren.

Header image credit
Twitter is intent on expanding its profile in Korea, focusing on launching localised features and building partnerships with brands and celebrities in the country, the company announced in a press conference today.

According to Yonhap News, Twitter has earmarked Korea as one of its most important markets, thanks to its ever-expanding number of Internet users (via both broadband and mobile networks) and its quality of service in the country.

Speaking at the press event,  James Kondo, vice president of Marketing Development for the Asia-Pacific region. laid out the areas that Twitter would focus on when it came to furthering its business; partnerships with handset manufacturers (of which Samsung and LG are the largest), mobile operators, media companies, celebrities and even talent agencies (giving a nod to the expansion of K-pop to the West).

According to Othman Laraki, Twitter’s VP of Growth, International and Revenue, the company is already working with Daum (Korea’s second most popular web portal) and LG Uplus (the country’s third largest mobile operator).

“[Korea is] a country where we’ve seen a lot of early adopters that have taken to Twitter in a very energetic way and we don’t necessarily see that in all countries,” Laraki added.

In order to put its Korean plans into operation, Twitter has opened a local office and is already looking to hire talent.

Twitter has already set up home in Japan, which is its third biggest market in terms of users. Dick Costolo, Twitter’s CEO, said in April that the company was “aggressively” adding sales and engineering staff in the country, serving as a solid blueprint for its Korean expansion.

Image Credit: AFP/Getty
Google has added India to its list of over 50 countries that can send free text messages from Gmail, as noted by IBN Live. The new service lets Indian Gmail users send an SMS from a Gmail window to a mobile phone and receive replies as chat messages.

The feature went live on October 10 for both regular and Google Apps users, according to the report, which noted:

In India the free Gmail SMS service is available on eight major mobile service operators: Aircel, Idea, Loop Mobile, MTS, Reliance, Tata DoCoMo, Tata indicom and Vodafone (Delhi, Mumbai, Kolk[image: image7.jpg]


ata, Gujarat, Andhra Pradesh, Bihar, West Bengal & Andaman and Nicobar, Assam, North East).

Google’s support page for SMS chat in Gmail lists all mobile operators as available.

Users won’t be able to send unlimited messages, though, as they will have a maximum credit of 50 texts that will be replenished when SMS replies, which will be billed at the standard rate, are received. That system should help curb spammers from using the service without placing an undue burden on users. If a user runs out, credits will slowly recharge, or they can be purchased.

Mobile subscribers who want to opt out of receiving Gmail chat SMSs can choose to block specific users or all messages.

The Gmail texting service should compete with other mobile messaging services that are gaining steam in India. Last month, Whatsapp announced a deal with Indian carrier Reliance to offer an unlimited messaging plan to college students.

In April, Google added SMS posting capabilities to its Google+ social network in India.

Google has been working to bridge the gap between SMS services on feature phones and its Gmail service in developing markets. For instance, the search giantrolled out a new Gmail SMS feature in Africa this July that forward emails as text messages and enables replies via SMS. Users can also send text message commands to control the flow of email SMS notifications.

Image via Flickr/ Cokedragon
Asia now makes up 45 percent of the world’s Internet users with an estimated penetration of 27 percent, according to a new study from We Are Social Singapore. The group estimates that the continent’s Internet users now number 1.03 billion, up from 909 million at the end of last year.
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e Are Social’s figures are compiled from a number of official sources, though these kind of numbers should always be taken with a dose of skepticism.

According to the study, South Korea leads among Asian countries in terms of Internet penetration with 83 percent of its citizens online, while also having the fastest average connection (15.7 Mbps). Japan came in seco[image: image10.png]A0 INTERNET USERS (MILLIONS)
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nd with an estimate of 79 percent, while Myanmar placed dead last with use 1 percent.
As for sheer raw numbers, China has the largest Internet population in Asia with 538 million netizens, followed by India with 121 million. We Are Social believes that 102 million new users have come online in Asia this year, a gain of 14 percent.

The study also notes that the continent spends a collective total of 1.7 million years  online every month. Social media penetration is believed to have reached 21 percent, slightly lower than the global average.

We Are Social estimates Asia’s Facebook userbase stands at 229 million across the 24 markets tracked. A recent study from Socialbakers pegged the social networking site’s reach at 242 million, although its figures include more countries.

Asia continues to go mobile, with an estimated total of 3.1 billion subscribers. Smartphone users are believed to number roughly 844 million.


